Count and Percent
MBA

Count Percent
Services - a. Consult with your advisor
(Not Answered) 1 1.30 %
Often 9 11.69 %
Sometimes 49 63.64 %
Never 18 23.38 %
Total Responses 77 100%
Services - b. Use personal counseling services
Often 3 4.05 %
Sometimes 8 10.81 %
Never 60 81.08 %
Not Applicable 3 4.05 %
Total Responses 74 100%
Services - ¢. Use internship/career development services
Often 3 3.90 %
Sometimes 31 40.26 %
Never 42 54.55 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Services - d. Use the academic computer labs
(Not Answered) 1 1.30 %
Very Often 9 11.69 %
Often 30 38.96 %
Sometimes 34 44.16 %
Never 3 3.90 %
Total Responses 77 100%
Services - e. Use the resources of the Westminster library
Very Often 18 23.38 %
Often 36 46.75 %
Sometimes 22 28.57 %
Never 1 1.30 %
Total Responses 77 100%
Services - f. Use the resources of the University of Utah library
(Not Answered) 1 1.30 %
Often 9 11.69 %
Sometimes 17 22.08 %
Never 49 63.64 %
Not Applicable 1 1.30 %
Total Responses 77 100%
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Services - g. Use the resources of the public library for
school-related work
Often 7 9.09 %
Sometimes 20 25.97 %
Never 50 64.94 %
Total Responses 77 100%
Services - h. Go to a play or musical performance on campus
Often 2 2.60 %
Sometimes 11 14.29 %
Never 64 83.12 %
Total Responses 77 100%
Services - i. Attend special lectures
Often 9 11.69 %
Sometimes 56 72.73 %
Never 12 15.58 %
Total Responses 77 100%
Services -j. Go to social activities sponsored by ASWC student
government
Often 1 1.30 %
Sometimes 12 15.58 %
Never 63 81.82 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Services - k. Use tutoring services
(Not Answered) 1 1.30 %
Sometimes 2 2.60 %
Never 73 94.81 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Services - |. Attend athletic events
Often 1 1.30 %
Sometimes 1 1.30 %
Never 75 97.40 %
Total Responses 77 100%
Services - m. Participate in student clubs or organizations
Often 1 1.30 %
Sometimes 4 5.19 %
Never 72 93.51 %
Total Responses 77 100%
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Quality - Admissions Process: Your expectations prior to attending
Excellent 26 33.77 %
Good 39 50.65 %
Fair 9 11.69 %
Not Applicable 3 3.90 %
Total Responses 77 100%
Quality - Admissions Process: Your experiences at Westminster
Excellent 37 50.00 %
Good 32 43.24 %
Fair 5 6.76 %
Total Responses 74 100%
Quality - Financial Aid:Your expectations prior to attending
Excellent 13 16.88 %
Good 32 41.56 %
Fair 8 10.39 %
Not Applicable 24 31.17 %
Total Responses 77 100%
Quality - Financial Aid: Your experiences at Westminster
(Not Answered) 1 1.30%
Excellent 28 36.36 %
Good 20 25.97 %
Fair 4 5.19%
Not Applicable 24 31.17 %
Total Responses 77 100%
Quality - Registration Process: Your expectations prior to
attending
Excellent 23 29.87 %
Good 44 57.14 %
Fair 7 9.09 %
Poor 1 1.30 %
Not Applicable 2 2.60 %
Total Responses 77 100%
Quality - Registration Process: Your experiences at Westminster
Excellent 32 42.67 %
Good 30 40.00 %
Fair 12 16.00 %
Poor 1 1.33%
Total Responses 75 100%
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Quality - Academic Advising: Your expectations prior to attending
Excellent 10 12.99 %
Good 48 62.34 %
Fair 8 10.39 %
Poor 2 2.60 %
Not Applicable 9 11.69 %
Total Responses 77 100%
Quality - Academic Advising: Your experiences at Westminster
Excellent 15 20.27 %
Good 38 51.35%
Fair 13 17.57 %
Poor 1 1.35%
Not Applicable 7 9.46 %
Total Responses 74 100%
Quality Cont. - Availabilty of classes: Your expectations prior to
attending
Excellent 15 19.48 %
Good 48 62.34 %
Fair 10 12.99 %
Poor 2 2.60 %
Not Applicable 2 2.60 %
Total Responses 77 100%
Quality Cont. - Availabilty of classes: Your experiences at
Westminster
Excellent 20 27.78 %
Good 35 48.61 %
Fair 12 16.67 %
Poor 5 6.94 %
Total Responses 72 100%
Quality Cont. - Scheduling of classes: Your expectations prior to
attending
Excellent 12 15.58 %
Good 51 66.23 %
Fair 12 15.58 %
Not Applicable 2 2.60 %
Total Responses 77 100%
Quality Cont. - Scheduling of classes: Your experiences at
Westminster
Excellent 18 23.68 %
Good 42 55.26 %
Fair 14 18.42 %
Poor 2 2.63%
Total Responses 76 100%
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Quality Cont. - Quality of instruction: Your expectations prior to
attending
Excellent 26 33.77 %
Good 40 51.95 %
Fair 10 12.99 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Quality Cont. - Quality of instruction: Your experiences at
Westminster
Excellent 19 25.33%
Good 42 56.00 %
Fair 10 13.33 %
Poor 3 4.00 %
Not Applicable 1 1.33%
Total Responses 75 100%
Quality Cont. - Competency of part-time associate instructors:
Your expectations prior to attending
Excellent 13 17.11 %
Good 43 56.58 %
Fair 18 23.68 %
Not Applicable 2 2.63 %
Total Responses 76 100%
Quality Cont. - Competency of part-time associate instructors:
Your experiences at Westminster
Excellent 5 6.49 %
Good 20 25.97 %
Fair 35 45.45 %
Poor 16 20.78 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Quality Cont. - Competency of regular full-time instructors: Your
expectations prior to attending
Excellent 29 37.66 %
Good 42 54.55 %
Fair 5 6.49 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Quality Cont. - Competency of regular full-time instructors: Your
experiences at Westminster
Excellent 37 48.05 %
Good 33 42.86 %
Fair 5 6.49 %
Poor 2 2.60 %
Total Responses 77 100%
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Quality Cont. - Availabilty of faculty: Your expectations prior to
attending
Excellent 18 23.38 %
Good 51 66.23 %
Fair 7 9.09 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Quality Cont. - Availabilty of faculty: Your experiences at
Westmisnter
Excellent 25 3247 %
Good 45 58.44 %
Fair 6 7.79 %
Poor 1 1.30 %
Total Responses 77 100%
Quality Cont. - Library Services: Your expectations prior to
attending
Excellent 17 22.08 %
Good 45 58.44 %
Fair 13 16.88 %
Not Applicable 2 2.60 %
Total Responses 77 100%
Quality Cont. - Library Services: Your experiences at Westminster
Excellent 35 45.45 %
Good 36 46.75 %
Fair 5 6.49 %
Poor 1 1.30 %
Total Responses 77 100%
Quality Cont. - Tutoring Services: Your expectations prior to
attending
Excellent 2 2.60 %
Good 7 9.09 %
Fair 6 7.79 %
Poor 1 1.30 %
Not Applicable 61 79.22 %
Total Responses 77 100%
Quality Cont. - Tutoring Services: Your experiences at Westminster
Excellent 2 2.60 %
Good 3 3.90 %
Fair 6 7.79 %
Poor 1 1.30 %
Not Applicable 65 84.42 %
Total Responses 77 100%
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Quality Cont. - Computer Facilities: Your expectations prior to
attending
Excellent 13 16.88 %
Good 46 59.74 %
Fair 17 22.08 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Quality Cont. - Computer Facilities: Your experiences at
Westminster
Excellent 25 33.33%
Good 40 53.33 %
Fair 8 10.67 %
Poor 2 2.67%
Total Responses 75 100%
Quality Cont. - Personal Counseling Services: Your expectations
prior to attending
Excellent 3 3.90 %
Good 12 15.58 %
Fair 9 11.69 %
Poor 1 1.30 %
Not Applicable 52 67.53 %
Total Responses 77 100%
Quality Cont. - Personal Counseling Services: Your experiences at
Westminster
Excellent 4 5.26 %
Good 10 13.16 %
Fair 8 10.53 %
Not Applicable 54 71.05 %
Total Responses 76 100%
Quality Cont. - College staff other than faculty: Your expectations
prior to attending
Excellent 8 10.39 %
Good 51 66.23 %
Fair 13 16.88 %
Not Applicable 5 6.49 %
Total Responses 77 100%
Quality Cont. - College staff other than faculty: Your experiences
at Westminster
Excellent 21 27.63 %
Good 40 52.63 %
Fair 9 11.84 %
Poor 2 2.63%
Not Applicable 4 5.26 %
Total Responses 76 100%
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Quality Cont. - Intership/cooperative education services: Your
expectations prior to attending
Excellent 3 3.95 %
Good 13 17.11%
Fair 9 11.84 %
Poor 2 2.63 %
Not Applicable 49 64.47 %
Total Responses 76 100%
Quality Cont. - Intership/cooperative education services: Your
experiences at Westminster
Excellent 2 2.60 %
Good 6 7.79 %
Fair 14 18.18 %
Poor 3 3.90 %
Not Applicable 52 67.53 %
Total Responses 77 100%
Quality Cont. - Career development services: Your expectations
prior to attending
Excellent 4 5.19 %
Good 31 40.26 %
Fair 15 19.48 %
Poor 4 5.19 %
Not Applicable 23 29.87 %
Total Responses 77 100%
Quality Cont. - Career development services: Your experiences at
Westminster
Excellent 3 3.95%
Good 14 18.42 %
Fair 24 31.58 %
Poor 14 18.42 %
Not Applicable 21 27.63 %
Total Responses 76 100%
Enhancement - a. Broaden your knowledge?
A Great Deal 29 37.66 %
Much 36 46.75 %
Somewhat 11 14.29 %
Not at All 1 1.30 %
Total Responses 77 100%
Enhancement - b. Provide you with new skills?
A Great Deal 21 27.27 %
Much 33 42.86 %
Somewhat 22 28.57 %
Not at All 1 1.30 %
Total Responses 77 100%

November 11, 2002

Page 8 of 16



Count and Percent
MBA

Count Percent
Enhancement - c. Differ in rigor and intellectual content from your
undergraduate education?
A Great Deal 15 19.48 %
Much 22 28.57 %
Somewhat 38 49.35 %
Not at All 2 2.60 %
Total Responses 77 100%
Enhancement - d. Meet your expectations?
(Not Answered) 1 1.30%
A Great Deal 16 20.78 %
Much 32 41.56 %
Somewhat 27 35.06 %
Not at All 1 1.30 %
Total Responses 77 100%
Enhancement - e. Enhance your professional abilities?
A Great Deal 21 27.27 %
Much 32 41.56 %
Somewhat 23 29.87 %
Not at All 1 1.30 %
Total Responses 77 100%
Development - a. Topics relevant to your work
A Great Deal 34 44.16 %
Much 30 38.96 %
Somewhat 13 16.88 %
Total Responses 77 100%
Development - b. Assignments relevant to your work
A Great Deal 28 36.36 %
Much 31 40.26 %
Somewhat 17 22.08 %
Not at All 1 1.30 %
Total Responses 77 100%
Development - c. Theory
A Great Deal 11 14.29 %
Much 31 40.26 %
Somewhat 35 45.45 %
Total Responses 77 100%
Development - d. Practical applications
(Not Answered) 1 1.30%
A Great Deal 51 66.23 %
Much 19 24.68 %
Somewhat 6 7.79 %
Total Responses 77 100%
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Increase - a. Increase(d) your job satisfaction?
(Not Answered) 1 1.30 %
A Great Deal 7 9.09 %
Much 19 24.68 %
Somewhat 31 40.26 %
Not at All 13 16.88 %
Not Applicable 6 7.79 %
Total Responses 77 100%
Increase - b. Increase(d) your job security?
(Not Answered) 1 1.30%
A Great Deal 8 10.39 %
Much 27 35.06 %
Somewhat 25 32.47 %
Not at All 13 16.88 %
Not Applicable 3 3.90 %
Total Responses 77 100%
Increase - c. Increase(d) your salary?
(Not Answered) 1 1.30 %
A Great Deal 9 11.69 %
Much 11 14.29 %
Somewhat 24 31.17 %
Not at All 28 36.36 %
Not Applicable 4 5.19 %
Total Responses 77 100%
Increase - d. Increase(d) your promotion potential?
(Not Answered) 1 1.30%
A Great Deal 16 20.78 %
Much 28 36.36 %
Somewhat 25 32.47 %
Not at All 4 5.19%
Not Applicable 3 3.90 %
Total Responses 77 100%
Increase - e. Increase(d) your job mobility?
(Not Answered) 1 1.30 %
A Great Deal 22 28.57 %
Much 29 37.66 %
Somewhat 18 23.38 %
Not at All 4 5.19 %
Not Applicable 3 3.90 %
Total Responses 77 100%
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MBA

Count Percent
6. What is your current employment status? (Pick one)
(Not Answered) 1 1.30 %
a. Currently employed in field related to graduate degree; 33 42.86 %
planning to stay
b. Currently employed in field related to graduate degree; 20 25.97 %
seeking job change
c. Currently employed in field not related to graduate degree; 1 1.30%
planning to stay
d. Currently employed in field not related to graduate degree; 14 18.18 %
seeking job change
e. Not employed, actively looking 8 10.39 %
Total Responses 77 100%
7. What is your current salary range?
(Not Answered) 4 5.26 %
b. $15,000 to $24,999 2 2.63 %
c. $25,000 to $34,999 9 11.84 %
d. $35,000 to 44,999 12 15.79 %
e. $45,000 to 59,999 24 31.58 %
f. $60,000 to 79,999 20 26.32 %
g. Over $80,000 5 6.58 %
Total Responses 76 100%
8. What is your age?
(Not Answered) 1 1.30 %
a. 18-24 4 5.19 %
b. 25-29 23 29.87 %
c. 30-34 30 38.96 %
d. 35-39 4 519 %
e. 40-44 8 10.39 %
f. 45-49 5 6.49 %
g. 50 and over 2 2.60 %
Total Responses 77 100%
9. What is your gender?
1. Female 19 24.68 %
2. Male 58 75.32 %
Total Responses 77 100%
Influence - a. The program's reputation
A Great Deal 21 27.27 %
Much 33 42.86 %
Somewhat 17 22.08 %
Not at All 5 6.49 %
Not Applicable 1 1.30%
Total Responses 77 100%
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Influence - b. The curriculum
A Great Deal 14 18.18 %
Much 27 35.06 %
Somewhat 29 37.66 %
Not at All 6 7.79 %
Not Applicable 1 1.30%
Total Responses 77 100%
Influence - c. The program faculty
A Great Deal 12 15.58 %
Much 18 23.38 %
Somewhat 34 44.16 %
Not at All 12 15.58 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Influence - d. Cost
(Not Answered) 1 1.30 %
A Great Deal 4 5.19 %
Much 10 12.99 %
Somewhat 27 35.06 %
Not at All 34 44.16 %
Not Applicable 1 1.30 %
Total Responses 77 100%
Influence - e. Flexibility of scheduling
A Great Deal 38 49.35 %
Much 29 37.66 %
Somewhat 5 6.49 %
Not at All 5 6.49 %
Total Responses 77 100%
Influence - f. Personal attention from faculty
A Great Deal 24 31.17 %
Much 31 40.26 %
Somewhat 17 22.08 %
Not at All 5 6.49 %
Total Responses 77 100%
Influence - g. Class size
A Great Deal 31 40.26 %
Much 33 42.86 %
Somewhat 13 16.88 %
Total Responses 77 100%
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Influence - h. Admission standard
A Great Deal 21 27.27 %
Much 27 35.06 %
Somewhat 20 25.97 %
Not at All 9 11.69 %
Total Responses 77 100%
Influence - i. Afternoon/evening classes
A Great Deal 47 61.04 %
Much 24 31.17 %
Somewhat 2 2.60 %
Not at All 4 5.19 %
Total Responses 77 100%
Influence - j. Weekend classes
A Great Deal 26 33.77 %
Much 22 28.57 %
Somewhat 16 20.78 %
Not at All 11 14.29 %
Not Applicable 2 2.60 %
Total Responses 77 100%
Influence - k. Westminster's location
A Great Deal 24 3117 %
Much 28 36.36 %
Somewhat 15 19.48 %
Not at All 10 12.99 %
Total Responses 77 100%
Goals - a. Capacity to think abstractly and imaginatively about
organizations and thier goals?
A Great Deal 19 24.68 %
Much 41 53.25 %
Somewhat 17 22.08 %
Total Responses 77 100%
Goals - b. Ability to interpret a business environment
pragmatically?
A Great Deal 18 23.38 %
Much 51 66.23 %
Somewhat 7 9.09 %
Not at All 1 1.30 %
Total Responses 77 100%
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Goals - c. Ability to analyze information in the face of imperfect
information?
A Great Deal 21 27.27 %
Much 45 58.44 %
Somewhat 11 14.29 %
Total Responses 77 100%
Goals - d. Ability to communicate effectively both orally and in
writing?
A Great Deal 20 27.03 %
Much 39 52.70 %
Somewhat 13 17.57 %
Not at All 2 2.70 %
Total Responses 74 100%
Goals - e. Development of strong interpersonal decision-making
and conflict resolution skills?
A Great Deal 15 19.48 %
Much 42 54.55 %
Somewhat 19 24.68 %
Not at All 1 1.30 %
Total Responses 77 100%
Goals - f. Ability to recognize and take into account the ethical
implications of your actions?
A Great Deal 16 20.78 %
Much 46 59.74 %
Somewhat 13 16.88 %
Not at All 2 2.60 %
Total Responses 77 100%
Goals cont. - g. Understanding of the global environment?
A Great Deal 15 19.48 %
Much 28 36.36 %
Somewhat 32 41.56 %
Not at All 2 2.60 %
Total Responses 77 100%
Goals cont. - h. Ability to incorporate and utilize effective team
buliding and project management skills within your organization?
A Great Deal 10 13.89 %
Much 40 55.56 %
Somewhat 21 29.17 %
Not at All 1 1.39 %
Total Responses 72 100%
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Goals cont. - j. Understanding of the uses and implications of
technology within your organization?
A Great Deal 12 15.58 %
Much 35 45.45 %
Somewhat 26 33.77 %
Not at All 4 5.19 %
Total Responses 77 100%
Courses - a. The overall quality of the survey courses was high.
Strongly Agree 13 16.88 %
Agree 26 33.77 %
Disagree 5 6.49 %
Strongly Disagree 1 1.30 %
Not Applicable 32 41.56 %
Total Responses 77 100%
Courses - b. The survey courses were relevant to the rest of the
curriculum.
Strongly Agree 12 16.00 %
Agree 30 40.00 %
Disagree 1 1.33%
Not Applicable 32 42.67 %
Total Responses 75 100%
Courses - c. The survey courses were effective in preparing you
for core and elective courses.
Strongly Agree 9 11.69 %
Agree 29 37.66 %
Disagree 5 6.49 %
Strongly Disagree 1 1.30 %
Not Applicable 33 42.86 %
Total Responses 77 100%
Courses Cont. - d. The blend of theory and application was about
right.
Strongly Agree 7 9.09 %
Agree 62 80.52 %
Disagree 8 10.39 %
Total Responses 77 100%
Courses Cont. - e. The core curriculum helped you develop your
leadership skills.
Strongly Agree 7 9.21 %
Agree 60 78.95 %
Disagree 8 10.53 %
Strongly Disagree 1 1.32%
Total Responses 76 100%
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Courses Cont. - f. The core curriculum provided you with a well
rounded background.
Strongly Agree 15 19.48 %
Agree 61 79.22 %
Disagree 1 1.30%
Total Responses 77 100%
Courses Cont. - g. The elective course offerings were relevant and
up-to-date.
Strongly Agree 15 19.48 %
Agree 56 72.73 %
Disagree 5 6.49 %
Strongly Disagree 1 1.30 %
Total Responses 77 100%
Courses Cont. 2 - h. the elective course offerings were relevant
and up-to-date.
Strongly Agree 11 14.29 %
Agree 58 75.32%
Disagree 7 9.09 %
Strongly Disagree 1 1.30%
Total Responses 77 100%
13. Did you complete an MBA specialization?
No 48 62.34 %
Yes 29 37.66 %
Total Responses 77 100%
If no to question 13, please indicate why not?
(Not Answered) 31 40.26 %
a. Undecided about what to select/what area was best for me 5 6.49 %
b. No offerings relevant to my needs or interests 5 6.49 %
c¢. Time or scheduling constriants 22 28.57 %
d. Other 14 18.18 %
Total Responses 77 100%

If yes to question 13, please indicate the area of your
specialization.

(Not Answered) 48 62.34 %
a. Accounting 6 7.79 %
c. Information Resource Management 8 10.39 %
e. Finance 8 10.39 %
f. Health Care Admin 1 1.30 %
g. Human & Org Development 1 1.30 %
h. International Business 1 1.30 %
i. Marketing 4 5.19 %

Total Responses 77 100%
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